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Background
Nokia Norway wanted a new approach at 

the launch of N97/N86 to educate 

salesreps at Nokiaõs 17 distribution 

partners across Norway

http://www.nokia.no/


Introducing Liisa

ôLiisa back -packing inô as a 

creative learning concept 

using Nokiaõs own primary 

channel 

ðthe mobile phone

http://www.nokia.no/


Introducing Liisa

ÅShe gives a personal touch to the dialog

ÅShe travels across Norway using N97, N86 

and Nokia Maps as here guide

ÅShe gives you new info and tests your 

knowledge

ÅShe uses points as a currency of your 

knowledge and to select winners

ÅShe uses a dynamic mix of mobile 

channels to engage  several senses

http://www.nokia.no/


Liisa exploring Norway

Five week dialog program

ÅVoluntary opt -in

ÅTwo weeks recruitment period 

ÅThree weeks of learning 

ÅChannels  
ðSMS

ðVoice

ðMobile Portal 

ðFacebook

ðe-mail

ðflyers  


